ULTS Trust Administrative Committee

Meeting Minutes


September 13, 2011

1:00 PM
CA Public Utilities Commission Office – San Francisco
505 Van Ness Avenue, Golden Gate Room
San Francisco, CA 94102

Present (Committee):
· Alik Lee (Division of Ratepayer Advocates)
· Ortensia Lopez (El Concilio of San Mateo County

· Diana Aguirre (Telscape Communications) – Alternate
· Ken McEldowney (Consumer Action)

· Charlie Toledo (Suscol Intertribal Council)

· Marcie Evans (Cox Communications)

Present (CPUC Staff):

· Benjamin Schein (LifeLine Implementation)

· Sindy Yun (Legal)
· Benson Jung (Fiscal)
· Jonathan Lakritz (CD Program Manager)

· Patti Long (CAB)

Present (Public):

· Julie Weigand (RHA)

· Vanessa Anderson (RHA)

· Jack Donovan (Solix)

· Edy Tardeo (AT&T)

· Jan Howe (League of Women Voters)

On Conference Line
· Karen Haith (Solix)
· Chris Chow (CSID)

· Rocio Gonzalez (Sage)

1. Introduction, Ken McEldowney, Chairperson
· Meeting was called to order at 1:15 pm.  Everyone present introduced themselves to the group.
2. Approval of Minutes: 
· Ken McEldowney moved to adopt the minutes from the June 10th meeting.  
· Ortensia Lopez moved to adopt the Minutes, Charlie Toledo seconded.  All members voted Aye.
3. Fiscal Report
· Fiscal passed out copies of the most recent LifeLine budget report 

· NOTE: While not mentioned in the meeting, the $45 million loan from the LifeLine fund has been repaid, along with $2.8 million in interest.
4. Contract Reports:
a. Solix presented July’s response rates by language.  

b. RHA presented information related to outreach
· The reports from the Focus Groups/Surveys are pending
i. Updating the Solix forms, 

ii. Why people are not renewing/returning forms
iii. Logos

· RHA won the two-year RFP contract, and DGS approved the new contract on August 19th.
· The group asked for an approximation of CA LifeLine penetration of eligible participants.  RHA is researching and will report at the next meeting.
· RHA was also asked to consider areas that have small pockets of low-income families in high income areas (East Palo Alto, for example)
· CONFLICT OF INTEREST:

i. Jonathan Lakritz announced that RHA cannot partner with any organization represented on the AC.
ii. In addition, AC members cannot serve if their organization (or any they represent and receive compensation from) receives Outreach funds.

iii. Jonathan Lakritz will provide a copy of Gov. Code Section 1090.

iv. AC Members are requested to provide a list of organizations they represent for which they receive compensation from.

· Logo Survey – The “Three Rings” did well overall.  A summary is embedded below:

[image: image1.emf]Logo Survey 

Summary


· RHA’s presentation and information on LifeLine Awareness Week are embedded below:

[image: image2.emf]RHA Presentation



 EMBED AcroExch.Document.7  [image: image3.emf]LifeLine Awareness 

Week - 2011


c. The Call Center information was presented.  See the embedded file below:

[image: image4.emf]Call Center 

Presentation


5. CAB Report:
· CAB has provided a draft appeal template to be potentially included with denial letters.  The WG and AC are considering the potential reach of this document before making a recommendation to the Commission.  An edited version submitted by Ana Montes is embedded below.

[image: image5.emf]Appeal Template - 

Ana Montes


6. Legal Liaison:
· There is no update on the Conflict of Interest Issue.
· Commission has signed off on the proposed legislation.
· We sought a sponsor, but were unable to obtain one.

· Commission intends to reintroduce the proposed legislation in 2009.

· There is no further action on this issue at this time.
7. Public Comments:

· None.
8. Discussion of ULTS-AC’s Role

· It was recommended by CD management that that Division Liaison work with the Chair to develop a specific agenda one month before the meeting to be distributed the day of the meeting (rather than work off a generic line item agenda).
9. ULTS Budget – 2012/13

· A budget was approved in August.  A copy of the Resolution is available on the Commission website (T-17332).
· Audits costs were reduced due to a staggering of the schedule of audits by program.

· Data costs are up to automate the claims submission process.

10. Communications Division Liaison reports:
· Benjamin Schein reported on the steps being taken by Solix, the carriers, and the Commission through the Implementation Group meetings held every two weeks.  Commission staff also has a conference call with Solix staff every week.

· CA LifeLine Administrator contract
· The contract is set to expire on April 14, 2012 (after an extension via an NCB to cover the transition period)
· The contract was awarded to ACS.  Solix appealed to DGS and lost.  Solix has now appealed to Superior Court in Yolo County.
· Benjamin will keep the AC informed as new information is available.

· R. 09-06-019 (Basic Service Elements)
· No update.  The Commission is working on a draft decision.
· Federal-only Lifeline

· About 14,000 subscribers receive federal-only wireless Lifeline as of August 2011.
· Currently three carriers are authorized, with two (Cricket and Nexus) offering service.  Telscape’s ETC Resolution is out for 30 day comment.
· Legislation
· T-17321 to update GO 153 for the new SSA rules was approved in August.
· T-17337 to update the SSA amount for 2012 (maintaining the $11.50) rate is set for vote on September 22nd.

· Other

· The request was made for a count of the number of tribal customers receiving LifeLine.  Nancy will provide that information at the next meeting.

· Solix is working with carriers to implement to the new Weighted Average Count report, which will form the basis for claims beginning December 1.

· The optional survey (where did you hear about LifeLine) done by Solix will now include the Energy Programs as an option (per Ana Montes’ request).

11. ULTS-AC Report:
a. Recommendations for CPUC staff
b. Proposed initiatives for 2012
· At a previous meeting the AC had requested a high-level presentation of the CAB process (as they relate to LifeLine) when it is available.

12. Review of Administrative Committee vacancy status:
a. Invitation to nominate Alternates
13. Future Meeting Date/Location:
· It was decided to hold the next meeting in San Francisco on Wednesday, December 7th at 1:30 pm.
14. Adjournment:
· Ortensia Lopez moved, Charlie Toledo seconded, and all voted Aye.  
· The meeting was adjourned at 3:06 pm.
� 	This location is accessible to people with disabilities.  If specialized accommodations for the disabled are needed at the location of this meeting, e.g., sign language interpreters please call the PUC Public Advisor at (415) 703-2074 // email: � HYPERLINK "mailto:public.advisor@cpuc.ca.gov" ��public.advisor@cpuc.ca.gov� three business days in advance of the meeting.  
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California LifeLine

Program Year Overview

Program Goals

Promote California LifeLine Statewide to:

* Increase Awareness
* Increase Enrollment

« Increase Telephone Service Usage For All
Californians

* Encourage Access To Affordable Basic
Residential Telephone Service

9/9/2011





California LifeLine - RHA Deliverables

Outreach Element / Year One Objective for 2011-2012 Year One
Channel Contract Goals Contract
Secure and train between 50 and 70 Outreach
Outreach Partners and 160.000 Partners located throughout California within three
Educations ! months of the contract award to perform 160,000
Educations.
Secure and complete 1,000 presentations to new
and disparate Network Organizations, with 50% of
Presentations 1,000 entities that specifically enroll consumers into the

California LifeLine approved public assistance
programs.

CPUC Sponsored Events

90

The Outreach Specialists will identify and secure
booths at 90 events attended by the target market.
Outreach Partners and/or Outreach Specialists will
staff events.

California LifeLine — RHA Deliverables

Outreach Element / Year One Objective for 2011-2012 Year One
Channel Contract Goals Contract

Enlist 1,000 new and disparate Organizations, with

Enlisted Entities 50% of entities that specifically enroll consumers
A 1,000 into the California LifeLine approved public

B ahizations) assistance programs to order, display, and distribute

collateral materials.

RHA will attend four conferences to promote
Conferences 4 California LifeLine and recruit new and disparate

Network Organizations.

Secure 30 newsletters / website links to
Newsletters / Website 30 disseminate and distribute California LifeLine

Links

Program information to consumers and those that
interface with low-income consumers.

9/9/2011





Updated Marketing Message

“HELLO,
SAVINGS!”

= “Hello, Savings!”

= “Unlimited Local Phone Calls
for Less than $7 a Month”

Unlimited Local Phone Calls
for less than $7 a Month

Determining and Qualifying Factors:

High Priority
“+Participation Rates of Less than 75%

“*High Number of Residents at 150% of
Federal Poverty Level (FPL)

Secondary Priority
All other counties

9/9/2011





Segmentation of the Low-Income Market

PRIMARY MARKET:

Underserved counties, determined by:
® Low CA LifeLine participation rates
® High concentration of eligible

participants based on FPL

SECONDARY MARKET:

* Likely to have landlines

* Qualified for public
assistance programs

THOSE MOST LIKELY TO ACT:

Culturally and linguistically diverse

RHA's Outreach Partners

Outreach Partners consist of Community-Based Organizations (CBOs), community

outreach to low income communities.

increase awareness by performing Educations, attending CPUC sponsored events
and acting as representatives at radio / television interviews.

RHA’s Outreach Partners
« Interface daily with low-income and hard to reach communities
 Provide enrollment into public service programs
« Are a trusted source of information in specific communities

« Have the ability to reach those that are not responsive to mainstream media or may be skeptical of
government programs.

» Have ethnically and linguistically diverse staff who understand their constituency.

action agencies, non-profit organizations, and other organizations that conduct direct

RHA contracts with Outreach Partners to conduct California LifeLine outreach and to

9/9/2011
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Definition of an “Education”

A California LifeLine Education is defined as program information communicated to an
individual or group by an Outreach Partner. Educations occur in person to allow for
the consumer to ask questions and receive detailed information. The Outreach
Partners collect the signature of the consumer.

A California LifeLine Education includes the program’s overview and benefits,
eligibility criteria, discounts, application and renewal process and forms, and
next steps (call the carriers or call the call center).

In addition, during the Education the Outreach Partners emphasizes the following
point and messages:

« Consumer should screen for eligibility by the Program-Based method first;

« Online enrollment is quick and easy

« Applicant must apply or renew before the response dates;

« Individuals that have been previously disconnected are eligible;

« Individuals must renew annually to keep their California LifeLine discounts;

Network Organizations

RHA engages with Network Organizations — enlisted entities that distribute California
LifeLine collateral on a voluntary basis.

These include social service and government agencies in addition to a variety of
community-based organizations and businesses that have the ability and resources to
distribution program materials, to place California LifeLine posters on their walls and
to display program materials in lobbies, off-site and at community events.

Network Organizations:
« Expand awareness to those that serve our target markets

» Augment brochure and poster distribution






9/9/2011

California LifeLine Presentations

The goal of a presentation is to provide the organization with California LifeLine
information and to secure their participation as a Network Organization to display and
distribute program materials on an ongoing basis. During a presentation the Outreach
Specialist will review the Presentation material with the individual or group.

The material covers the following California LifeLine information:
« General Program Information and Goals
« Benefits of California LifeLine and Discounts
« Enhanced Lifeline and Link-Up
« Eligibility Requirements and Methods
« Application Process and Forms

« Sources (order forms. Website, or toll-free number) for acquiring additional outreach materials

California LifeLine Brochures and Resources

Brochure Languages:

* Arabic « French » Korean « Spanish
* Armenian ¢ Hindi * Lao ¢ Tagalog
* Chinese * Hmong * Portuguese ¢ Thai
* English « Japanese * Punjabi « Vietnamese
* Farsi * Khmer * Russian
Resources:

Help Desk Phone: 866-742-8587 | Helpdesk Email: Lifelinehelpdesk@rhainc.com

Marketing Materials Order Website: www.CaliforniaLifeLineMaterialsOrder.com

California LifeLine Website: www.CaliforniaLifeLine.com




mailto:Lifelinehelpdesk@rhainc.com

http://www.californialifelinematerialsorder.com/

http://www.californialifeline.com/



Collaboration and Leveraging Suggestions

Please contact the RHA Program Manager,
Vanessa Anderson at vanderson@rhainc.com
to pursue any collaboration or leveraging
opportunities.

We appreciate your efforts and support of
the California LifeLine Program!

CALIFOIRNIA

LiteLine
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9/9/2011
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Total Incoming Calls, Total Calls During Operational

Hours and Media Buy Impact
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Calls Received During Non-operational Hours

A total of 6,880 calls were received during non-staffed hours (before 8:00 a.m. and after
7:00 p.m. PST weekdays, Saturdays and Sundays)
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Wait Time During Operational Hours

Number of Calls Holding Percentage Of calls holding Over

over 30 Secs 30 Sec
August 2010 110 1.47%
September 2010 66 1.54%
October 2010 50 1.58%
November 2010 28 1.15%
December 2010 17 0.67%
January 2011 21 0.68%
February 2011 22 0.51%
March 2011 35 0.49%
April 2011 31 0.93%
May 201 16 0.32%
June 2011 28 0.62%
July 2011 22 0.62%
August 2011 27 0.45%
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Abandonment Rate During Operational Hours

Total Short  Total Long Long Overall

Total Calls during

Month Abandoned Abandoned Operational Hours Abandoned Abandoned
Calls Calls Rate Rate
August 2010 179 15 6387 0.23% 3.04%
September 2010 96 13 3938 0.33% 2.77%
October 2010 59 12 2904 0.41% 2.44%
November 2010 27 5 2232 0.22% 1.43%
December 2010 98 7 2329 0.30% 4.51%
January 2011 67 9 2824 0.32% 2.69%
February 2011 131 8 3627 0.22% 3.83%
March 2011 157 10 5998 0.17% 2.78%
April 2011 71 10 2984 0.34% 2.71%
May 201 123 11 4223 0.26% 3.17%
June 2011 116 10 3976 0.25% 3.17%
July 2011 59 2 3099 0.06% 1.97%
August 2011 96 18 5327 0.34% 2.14%

N

i
m (‘,f\.l,lFOP:Nlt\
Lifel.ine

P ROGRAWM

program design-+management





Calls by Call Reason

Call Reason Percentage

California LifeLine Eligibility Screening

53.85%

California LifeLine Information/Request

16.55%

Application/Renewal Question

12.51%

Telephone Company Question or Referral

7.64%

Non-LifeLine Call

7.29%

Federal Lifeline Call

1.84%

California LifeLine Concern

0.31%

RHA

program design-+management
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Calls by Final Call Result

Call Results Percentage

California LifeLine Transferred/Referred to Telephone Company 50.85%
RHA Provided Information 18.36%
Referred to Application/Renewal Line 12.13%
Abandoned Call 7.87%
Customer Would Like to Call Back 4.21%
Non-California LifeLine Transferred/Referred to Telephone Company 2.96%
Customer Ineligible 2.46%
Federal Lifeline Referred to Telephone Company 0.32%
Referred to CPUC 0.29%
Other 0.25%
Referred to California LifeLine Help Line 0.24%
Call Result Still Undefined 0.05%

i
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Calls by Age Range

Scripted question: What is your age range?

Age Range Percentage

30-45 38.56%
46-64 31.50%
65+ 11.64%
None of the Above 18.13%
Declines To Answer 0.17%

30-45
M 46-64
W65+
B None of the Above

m Declines To Answer

Declines To
Answer
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Calls by Primary Language

Scripted question: Which language do you primarily speak?

Language Percentage Language < 1%* Percentage

English 70.75% Unknown 0.85%
Spanish 21.05% Vietnamese 0.75%
Mandarin 2.81% Tagalog 0.63%
Cantonese 1.96% Korean 0.60%
Hmong 0.14%
Other-Asian 0.09%
Other 0.09%
Khmer 0.07%
Armenian 0.06%
Japanese 0.05%
Russian 0.04%
Lao 0.03%
Other-European 0.02%
Other-African 0.02%
Declines to State 0.01%

i
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Calls by Primary Language

Scripted question: Which language do you primarily speak?

B English

M Spanish
Mandarin

H Cantonese

W Other

Mandarin

Cantonese

Other

*Languages with response rates less than 1% are included in other.
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Calls by Ethnicity:

Scripted Question: What is your race or ethnic background?

Ethnicity Percentage Ethnicity < 1%* Percentage

Latino 36.21% Other Asian 0.96%
Caucasian 20.87% Other 0.92%
African American 17.39% Viethamese 0.60%
Declines to State 13.57% Korean 0.38%
Chinese 2.42% Middle Eastern 0.36%
Multiracial 1.60% Laotian 0.33%
American Indian 1.57% Other European 0.26%
Filipino 1.49% African 0.24%
Hmong 0.21%
Cambodian 0.21%
Armenian 0.14%
Russian 0.13%
Japanese 0.11%
Ukrainian 0.03%

program design-+management lf I‘IHC
PROGRAM






Calls by Ethnicity:

Scripted Question: What is your race or ethnic background?

Multiracial Filipino Other
American Indian

Chinese

H Ethnicity

M Latino

m Caucasian

B African American

M Declines to State

H Chinese
Multiracial

 American Indian

M Filipino

m Other

*Ethnicities with response rates less than 1% are included in other.
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Calls by Source

Scripted Question: How did you hear about California LifeLine?

Media Type Percentage Media Type < 1%* Percentage

-II_-(IaII—IeI;/EIiDC;:EAP/LIEE ;igéz) Foster” 0.73%
. 0
. . Ph Bill | 1%
Friends/Family 20.93% one- il Insert 0 00
Social Service Agency* 5.55% Bus Signs 0.55%
Flyer/Brochure* 5.54% Senior Outreach* 0.46%
CBO* 5.09% Phone Book/Yellow Pages 0.45%
Phone Company 2.52% School/College 0.45%
;11d. ;322;0 Newspaper 0.44%
adio .23%

) Decline To A .36%
Community Event* 1.47% ecine 1o Answer 0.36%
Other 1.46% Business/Store 0.29%
Internet Ad 1.42% CTAP 0.25%
Church/Faith Based Organization* 1.21% Billboard 0.18%

*combined percentage = 20.05%
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Calls by Source

Scripted Question: How did you hear about California LifeLine?

Internet Ad

Church/Faith Based
/_Organization

Community Event

511 Radio H Television

Phone Company

M LIHEAP/HEAP/LIEE
M Friends/Family
M Social Service Agency
M Flyer/Brochure
m CBO
Phone Company
m211
M Radio
B Community Event
m Other

= Internet Ad

*Media Types with response rates less than 1% are included in other.
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Existing Phone Service Data

Scripted Question: Do you have a cell phone?
s  66% of callers responded, “yes”

H

s 34% of callers responded, “no’

Scripted Question: Do you have a home phone?
37% of all callers had existing phone service

63% of all callers had no existing phone service

22% of callers had both cell phone and home phone
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Reasons for not having home phone service

reported by callers:

Scripted Question: Why do you not have home phone service?

Reason Percentage

Too Expensive 49.39%
Just Moved In 19.51%
Cell Phone As Primary Line 11.37%
Didn't Think | Needed 10.30%
Previously Disconnected 7.54%
Renting a Room 0.62%
Declines to State 0.58%
Other Reason -Enter the Reason 0.46%
No Identification 0.23%
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California LifeLine Eligibility Screening

Of the 25,817total calls screened for California LifeLine eligibility:
* 91% were determined eligible
* 9% were not eligible

M Eligible
Not Eligible

Not Eligible, 9%
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California LifeLine Eligibility Screening

Of the callers screened for eligibility:
* 80% qualified by the Program-Based Method
* 20% qualified by the Income-Based Method

Income Method,
20%

RHA

program design-+management
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Percentage of individuals qualifying by the Program-Based Method by

approved public assistance program

Head Start Income Eligible (Tribal Only) '0-03%

Stanislaus County Work Opportunity and Responsibility to Kids IU 10%
(StanWORKs)

Tribal TanF | J013%
Bureau of Indian Affairs General Assistance ' 0.14%
Greater Avenues for Independence (GAIN) '0-19%
Healthy Families Category A - 2.04%
Welfare-to-Work (WTW) - 2.07%
Temporary Assistance for Needy Families [TANF) - 2.29%
Federal Public Housing Assistance or Section 8 - 3.23%

Low Income Home Energy Assistance Program (LIHEAP) - 3.58%

California Work Opportunity and Responsibility to Kids - 3 779%
(CalWORKs)

Mational School Lunch's FREE Lunch Program (MSL) -537%
Waomen, Infants and Children Program [WIC) —9-30%
Supplemental Security Income (551) — 13.40%
Food Stamps or Supplemental Nutrition Assistance Program _ 20.17%
(SMAP)
Medicaid/Medical | TR - 5a
T T T T T T

0.00% 500% 1000% 15.00%% 20.00% 25.00% 30.00% 35.00%
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Thank You!
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LifeLine Appeal Form


Please fill out this information:


Service Information


		First Name:

		Last Name:



		Street:

		Unit:



		City/State:

		Email:



		LifeLine telephone number:

		Zip:





Dear California LifeLine Applicant,


For the reasons stated on the front of this form, you did not qualify for the California LifeLine program.   If you feel that there has been a mistake and wish to appeal this decision please fill out this form and return it, within ___(days?) ___weeks?), to:


Consumer Affairs Branch, Lifeline Appeals


California Public Utilities Commission


505 Van Ness Avenue, Room 2250


San Francisco, CA 94102

1. Please enclose a copy of your disqualification letter  

2. Please enclose a copy of information used to show you are eligible for LifeLine.  


For Income Verification:


Please attach either a signed tax return, paycheck stubs for three consecutive months within the calendar year, or other documents such as __________approved by ?????. 

For Program Eligibility:  (WHY DO THEY NEED TO ENCLOSE PROOF FOR PROGRAM ELIGIBILITY?)


If your eligibility is based on a program such as Medicaid, enclose a document directly from the program that shows a specific household member is receiving program benefits. 


Please state any mistake you believe the California LifeLine program made in disqualifying you from the program.


		





Please state what qualifies you for the California LifeLine program, and whether you provided proof of that qualification to the program.
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2011 California LifeLine
Awareness Week
September 12, 2011 - September 18, 2011

Public Presentations
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T
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# Status Date Name Address Time City Zip Code County Expected RHA Staffed Region
Attendance
lifornia LifeLi bli . Central San Gabriel Valley WorkSource .
1 Scheduled 9/15/2011 c.a fornia LifeLine Program - Public Presentation Center 9:00am- El Monte 91732 Los Angeles Unknown Yes LA West
LifeLine Awareness Week 11:00am

11635 E. Valley Blvd, Unit G. Rm B

Approved Events

. . . Expected .
# Status Date Event Name Address Time City Zip Code County p RHA Staffed Region
Attendance
1 Approved 9/11/2011 CBS 47 Grandparents Day and Expo Fresno Chaffee Zoo - 894 W. Belmont Ave. f;‘,’ggr;n'] Fresno 93728 Fresno 30-1,000 Yes Central
2 Approved 9/12/2011 Health & Nutrition Off-Site Outreach Event 5717 S. Broadway f;‘,’ggr;n'] Los Angeles 90037 Los Angeles 50 Yes LA West
3 Approved 9/12/2011 California LifeLine Program at La Central Market LA Central Market - 2001 National Ave lgggzm - San Diego 92113 San Diego 200 No South
California LifeLine Program and Community Event - City of Citrus Heights Community Center 9:00am -
4 Approved 9/13/2011 California LifeLine Awareness Week - City of Citrus Community Hall - 6300 Fountain Square 2'_00 m Citrus Heights 95621 Sacramento 200-250 Yes North
Heights Community Center Community Hall. Drive :00p
5 Approved 9/13/2011 California LifeLine Program at Seniors on Broadway 845 Broadway, Suite 105 lggg;nr; - Chula Vista 91911 San Diego 200-300 No South
6 Approved  9/14/2011 California LifeLine Program Awareness with MAAC 1365 Third Ave 47:9&;’:;' Chula Vista 91911 San Diego 120-200 No South
Memorial Park 4:00pm -
7 Approved 9/14/2011 Glenn County Certified Farmers Markets at Willows W Sycamore Street & Murdock Avenue 7.-ngm Willows 95988 Glenn 100 No North
8 Approved 9/14/2011 Alameda County's Black Infant Health Program Open 1100 San Leandro Blvd 1:00pm - San Leandro 94577 Alameda 30-50 Yes Bay
House 4:00pm
Los Angeles Convention Center South Hall
. . - . n K 9:00am -
9 Approved 9/15/2011 Seniors Celebrating Healthy Living and Clean Air Fair 1201 S. Figueroa St. 2:00pm Los Angeles 90015 Los Angeles 2000 No LA East
10 Approved 9/15/2011 San Francisco Police Department Asian American Pacific 950 Clay St. S:ESOpm - San Francisco 94134 San Francisco 200 No Bay
Islander Forum Resource Event 7:30pm
11 Approved 9/15/2011 California LifeLine Program Awareness Event LA Central Market - 2001 National Ave lg:;%';nnl - San Diego 92113 San Diego 200 No South
California LifeLine Program
RHA, Inc. 10f2





2011 California LifeLine 1y
Awareness Week cALLF
September 12, 2011 - September 18, 2011 1
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Approved Events

Expected
Attendance

Status Event Name Address Time City Zip Code County RHA Staffed Region

The Emergency Food Bank's "Nutrition on the Move" Williams Brotherhood Park - Airport Way & 11:00am -

12 Approved 9/15/2011 Mobile Farmer's Market Anne Street 3:00pm Stockton 95206 San Joaquin 400 No Central
13 Approved 9/15/2011 Recognizing Grandparents Event 7908 West Lane, Suite 201 360(%);;1» Stockton 95210 San Joaquin 75 No Central
14 Approved 9/15/2011 The J. G. Boswell Company Health Fair 21101 Bear Mountain Boulevard 01820‘?::“- Bakersfield 93311 Kern 300-500 No Central
15 Approved 9/15/2011  Fremont Library Annual Senior Resource Fair 2400 Stevenson Blvd. 0014110&;2{ Fremont 94538 Alameda 100-200 No Bay
16 Approved 9/16/2011  John King Senior Center Resource Fair 500 Raymond Ave lgggzrr: i San Francisco 94134 San Francisco 200-300 No Bay
San Diego County Library - EI Cajon

California LifeLine Program Awareness in El Cajon Library Branch 12:30pm - . .

17 Approved 9/16/2011 Branch Library 201 E. Douglas Ave. 3:30pm El Cajon 92020 San Diego 200 No South
Bakersfield Marriott Hotel - 801 Truxton 9:00am -

18 Approved 9/16/2011 Hire a Hero - Hire a Vet Job Fair Ave. 1-2'00pm Bakersfield 93301 Kern 500-600 No Central
19 Approved 9/16/2011 I Matter Health Resource Event 5758 Lorraine Ave. 49085;:2{ Stockton 95210 San Joaquin 200 No Central
20 Approved 9/17/2011  19th Annual Health and Resource Fair 4223 Emerald St. 9205);[:?“- Torrance 90503 Los Angeles 400 No LA East
21 Approved  9/17/2011 Kettleman City Fiestas Patrias (Lifeline Awareness Kettleman City Park - 33151 Cyril PI 2:00pm -y eman City 93239 Kings 450 No Central

Week) 10:30pm

. " . . " Evergreen Valley College - 3095 Yerba

6th Annual American Indian Heritage Celebration - Big 12:00pm - ~
22 Approved 9/17/2011 Time PowWow Indian Market Buena Road 10:00pm San Jose 95135 Santa Clara 300-1,000 No Bay
23 Approved 9/17/2011 IC:)aail;land 3rd Annual Pacific Islander Health and Wellness 3525 Kansas Street lggg'a)nr; - Oakland 04619 Alameda 100-300 No Bay
24 Approved 9/17/2011  6th Annual Family Fun Day and Health Fair :;';_a'r'e Elementary School - 5251 Valley Hi lgggznr; ° Sacramento 95823 Sacramento 500 No North
25 Approved 9/17/2011  Family Health Fair 7830 Dorothy St. 910(?;::”' Rosemead 91770 Los Angeles 500-600 No LA East

. n St. Vincent Medical Center - 9:00 am - 3:00

26 Approved 9/17/2011  10th Annual Community Health Fair 2222 Ocean View Ave. pm Los Angeles 90057 Los Angeles 1500 No LA West
27 Approved 9/18/2011 56th Ann'ual Newark Days Celebration 2011 Community 7189 Arbeau Dr. 10-:30arn- Newark 94560 Alameda 100-300 No Bay

Information 3:30pm
28 Approved 9/18/2011 LA County Fair 1101 S. McKinley Ave. léggznn: ° Upland 91786 San Bernardino 10000 No LA West

RHA, Inc.

Total Events Approved:

Total Public Presentations:

28
1

California LifeLine Program
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CALIFORNIA LIFELINE PROGRAM LOGO SURVEY SUMMARY


		OVERALL (in percentages)



		


		Question 1

(in percentages)

		Question 2

(in percentages)

		Question 3

(in percentages)

		Question 4 (only 10 respondents answered, with one respondent choosing two logos) (in actual numbers)



		Three Rings

		44

		47

		3

		0



		Current Logo

		29

		36

		10

		0



		CaLL Bubble

		19

		12

		13

		4



		CALL + Handset

		5

		4

		30

		3



		Talk Bubbles

		4

		2

		44

		4





        The survey showed two clear popular logos, the current logo and “Three Rings”, with “Three Rings” winning overall.

· By age: Respondents aged 35+ selected “Three Rings” (45%) compared to the current logo (24%) as having caught their attention and said they liked “Three Rings” (53%) the most more prevalently than the current logo (32%). More of the respondents aged 35+ indicated the current logo (10%) as the logo they liked the least versus “Three Rings” (2%).


· By gender: Females (34%) were more likely to indicate the current logo caught their attention than males (23%), but in terms of which logo the females liked the most, the results were close.  22% of females liked “Three Rings” the most compared to 19% of them liking the current logo the most.


        By language: Spanish speaking respondents (39%) were more likely to think the current logo caught their attention than their English counterparts (20%).  More Spanish speaking respondents (43%) said they liked the current logo the most versus English speaking respondents (29%). However, “Three Rings” was close at being liked the most at 40% by Spanish speaking respondents (43% [Current Logo] vs. 40% [“Three Rings”]). More English speaking respondents (13%) indicated the current logo as the logo they liked the least compared to Spanish speaking respondents (6%). When looking at data by language, we must consider that the Spanish speaking respondents (52%) constituted a younger set (being under the age of 35) compared to the English speaking respondents (31%).


· By location: Respondents from the mixed regions of which constituted 14 of the 400 completed surveys had a much stronger preference for “Three Rings”.  None of the respondents from northern CA and the mixed region indicated they liked “Three Rings” the least. 

METHODOLOGY


         Rotated order of logos (5 different arrangements)

         400 completed surveys: 214 English and 186 Spanish; 244 by mail and 156 online


         Sent out 469 surveys by mail


         Online survey: more than 800 potential respondents clicked on the survey link


         Conducted statewide with quotas by county or groups of counties based on population numbers

         4 questions + 2 follow-up questions to Question 4

1.       Which logo caught your attention?

2.       Which logo do you like best?

3.       Which logo do you like least?

4.       Do any of the logos offend or disrespect you?

  If you answered, Yes, to question 4, explain how the logos you identified in question 4 offended or disrespected you.

  Which logo(s) offended or disrespected you?

[image: image2.jpg]chit




LOGOS TESTED
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QUESTIONS? 
Please feel free to contact Michaela Pangilinan by phone at 415-703-1890 or by e-mail at wow@cpuc.ca.gov. 
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Call Bubble











Page 1 of 2



[image: image3.jpg]0

I~




[image: image4.jpg]



[image: image5.jpg](@""’q@uus




[image: image6.jpg]1 -





